Communication Guidelines
As our community continues to embrace the call to LIVE UNITED, we thought this an optimal time to introduce new communication recommendations for all agencies – those that receive funding and those that receive donor designation funds only.  We hope that the money you receive through our campaign helps you fund critical programs and relieves some of the burden of raising funds to support those programs.  
We also hope that you see value in United Way’s Community Fund as a way advance the common good of all of our area’s residents.  To that end, and in the spirit of community cooperation, we are sharing some ways you can help in this partnership.  
· When appealing to donors to designate a gift to your agency, consider promoting the power of United Way’s Community Fund and asking that your donors designate a portion of their gift to funding that helps the entire community [some provider agencies suggest: “In the spirit of community, we ask you to share your gift between (AGENCY) and the United Way Community Fund”].  
· Acknowledge and promote United Way’s support in your agency’s collateral, online communication (e.g., Web site), media promotion and other communications with donors.  You can also ensure that appropriate acknowledgement of any gift designated through United Way’s campaign includes the United Way logo and LIVE UNITED messaging.

· Promote and actively support the annual United Way/Red Cross Campaign at your agency.  

· Consider sharing agency and client success stories with us for possible inclusion in newsletters, reports and/or appeals.  Also, encourage your staff and clients to visit uwrochester.org and share how they LIVE UNITED.
· Sign up for Day of Caring projects early so United Way can match you with a team of able and willing volunteers.  Also ensure volunteer opportunities you have throughout the year are listed and continually updated on our Volunteer Connections Web site.
Thank you for all you do for our community and for choosing to LIVE UNITED.

Contact our marketing communications director Carly Layton at 585-242-6423 or carly.layton@uwrochester.org, if you would like to work with a member of United Way’s marketing communications team on accessing United Way logos, messaging verbiage and other communication collateral.
